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%’ 30-Day Al SEO Action Plan (Practical &
Execution-Ready)

This 30-day plan is designed for businesses, agencies, trainers, and students who want to
implement Al-powered SEO systematically—aligned with modern search systems like
Google and generative Al.

You can reuse this as:
o Strategy document
e Clientroadmap
¢ Training module

e SOP checklist

% WEEK 1: FOUNDATION & Al RESEARCH (Days 1-7)

© Goal: Build strong SEO + Al fundamentals

Day 1-2: Website & SEO Audit (Al-Assisted)

v Run technical SEO audit
v Check indexing, crawl errors, Core Web Vitals
v ldentify low-performing pages

v Export baseline metrics (traffic, rankings)

Output: SEO health report + benchmark data

Day 3-4: Al Keyword Discovery & Intent Mapping

Vv ldentify seed keywords
v Use Al to expand semantic & long-tail keywords

v Classify keywords by intent:
e Informational
e Commercial
e Transactional

v Analyze SERP structure for each intent
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Output: Intent-mapped keyword list

Day 5-6: Topic Clustering & Entity Mapping

v Group keywords into topic clusters
v Identify primary & secondary entities
v Decide:

e Pillar pages
e Supporting articles
v Map content gaps vs competitors

Output: Content cluster blueprint

Day 7: Strategy Lock-In
v Finalize:

e Priority keywords

e Content types

e Pagesto update vs create
v Define success KPIs

Output: 30-day execution roadmap
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% WEEK 2: Al CONTENT CREATION & OPTIMIZATION (Days 8-14)

© Goal: Create Al-assisted, human-refined content

Day 8-9: Content Outlines & Drafting (Al)

v Generate SEO-optimized outlines
v Write first drafts using Al
v Include:

e Clear headings

o FAQs
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e Internallink suggestions

Rule: Al drafts only — no publishing yet

Day 10-11: Human Enhancement (Critical Step)
v Add:

e Realexamples

o Case studies

+ Indian market context (if applicable)

e Brand voice &tone

v Remove generic Al phrases

v Improve clarity & depth

Output: High-quality, original content

Day 12-13: On-Page SEO Optimization
v Optimize:

e Titles & meta descriptions

e Headings

e Images & alt text

e Internallinks

v Add schema (FAQ / Article)

Day 14: Publish & Index

v Publish optimized content
v Request indexing
v Check mobile & page speed

Output: Live, optimized pages
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% WEEK 3: AUTHORITY, LINKS & GENERATIVE SEARCH (Days 15-21)
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© Goal: Build trust, authority & Al visibility
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Day 15-16: E-E-A-T Optimization

v Add author bios

v Show experience & credentials
v Add testimonials / proof

Vv Improve About & Contact pages

Day 17-18: Al-Assisted Link Building

v Analyze competitor backlinks
Vv ldentify:

e Resource links
e Guest post opportunities
e Brand mentions
v Use Al for personalized outreach drafts

Focus: Quality & topical relevance

Day 19-20: Generative Search Optimization (AEO)
v Rewrite key pages for:

¢ Answer-first content

e Question-based headings

e Extractable bullet points
v Optimize for:

e Featured snippets

e Al summaries

¢ Conversational queries

Day 21: Authority Checkpoint
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Vv Review:
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¢ Brand mentions
o Backlinks
e Engagement metrics

Output: Authority growth assessment

%% WEEK 4: MONITORING, OPTIMIZATION & SCALING (Days 22-30)

© Goal: Improve performance & build repeatable system

Day 22-23: Performance Analysis

v Track:
e Rankings
e« CITR

e Impressions
e Engagement
Vv ldentify:
e Pagesimproving

e Pages underperforming

Day 24-25: Al-Driven Content Refresh
v Refresh:

e Oldblogs

e Low-CTR pages

e Declining rankings
Vv Improve:

e Headlines

e FAQs
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e [Internallinks
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Day 26-27: Automation Setup
v Automate:

e Ranktracking

e Technical audits

e Monthly reporting

Vv Create SEO SOPs

Day 28-29: Scale the Strategy
v Plan next:

¢ 10-20 content pieces

e New topic clusters

e Additional landing pages

Day 30: Review & Future Roadmap

v Compare Day 1 vs Day 30 metrics

v Document:
e Wins
e Gaps
e Learnings

v Build 90-day Al SEO plan

i:l KPIs TO TRACK (30-Day Focus)

v Organic impressions

v Keyword movement

v Indexed pages

v Engagement (CTR, dwell time)
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v Brand visibility
Vv Al snippet / answer inclusion
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@ Golden Rules for Al SEO

X Do not publish raw Al content
Always add human expertise
Optimize for intent, not volume
Structure content for Al extraction
Build authority, not just traffic

' One-Line Summary (Exam / Client-Ready)

A 30-day Al SEO action plan integrates Al-driven keyword research, content optimization,
authority building, and performance automation to improve search visibility, engagement,
and long-term organic growth in the era of generative search.
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